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(A)cultural tourism (B)exhibition tourism
(C)rural tourism (D)social tourism
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(A)domestic tourism (B)inbound tourism
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(A)buffet restaurant (B)cafeteria restaurant

(C)fast food restaurant (D)specialty restaurant °
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(A)sales and marketing department (B)public relations department
(C)concierge (D)business center -
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(A)CX —Cathay Pacific Airways , China

(B)GE — TransAsia Airways , Taiwan

(C)SA —Singapore Airlines , Singapore

(D)UA — United Airlines , USA -
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(A)executive floor (B)suite (C)inside room (D)outside room -
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(A)on-job training (B)orientation (C)cross training  (D)special training -
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